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MC0-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 

Note : Attempt any five questions. All questions carry equal 

marks. 

1. You are the Head of Marketing Research Unit in 20 

ABC company, which is a consumer goods 

company. It is introducing a new tooth paste and 

you are asked to conduct marketing research for 

the same. Explain briefly various steps you will 

follow in the conduct of marketing research in 

this situation. 

2. (a) "Selling and marketing mean the same in 

the context of marketing." Comment. 

(b) Explain the inter-relationship between 

market segmentation, targeting and 

positioning. 	 10+10 

3. Explain the relationship between market 

segmentation and mass customization. Critically 

evaluate any three important bases of segmenting 

the consumer markets. 	 5+15 
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4. Differentiate between product and service. 
Explain the challenges involved in marketing of 
services. 	 5+15 

5. (a) Explain the promotional packaging 
techniques normally practised by marketers. 

(b) Identify the geographic pricing methods 
under which price varies according to the 
geographic location of the customer. 
Explain them briefly. 	 10+10 

6. What are the factors you have to keep in mind 20 
while determining the price of a product ? 

7. "No single medium of advertising is ideal in all 20 
respects." Discuss with examples. 

8. (a) Differentiate between Marketing Mix and 
Promotion Mix. State the product specific 
factors that affect the Promotion Mix. 

(b) Explain the recent trends in retailing in 
India. 	 10+10  

9. You are the marketing manager of XYZ company 20 
which is producing and marketing two wheeler 
vehicles (motor cycles). Now the company is 
planning to diversify into consumer goods, to start 
with Bread. Company asked your views whether 
the existing channels of distribution for motor 
cycles can be used for the distribution of bread or 
not. Give your views with necessary explanation. 
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marks. 

1. Explain the growth of consumerism in Indian 
context with suitable examples. Summarise 
various regulations affecting marketing in India. 

10, 10 

2. Compare and contrast market research with 
marketing research. Discuss significance of 
Maslow's hierarchy of needs for understanding 
consumer behaviour. 	 10,10 

3. Discuss the characteristics of an organisational 
market and explain the various bases on which 
an organisational market may be segmented. 	12, 8 

4. How do services differ from products ? Explain 
the various classification schemes for services 
giving suitable examples. 	 10,10 
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5. 	Explain briefly the following concepts of pricing 
with examples. 	 5, 5, 5, 5 

(a) Perceived Value pricing 

(b) Differential pricing 

(c) Sealed-bid pricing 

(d) Price - demand relationship 

	

6. 	(a) Describe the provisions of the Essential 
Commodities Act in so far as they relate to 
regulation of price. 	 10, 10 

(b) Explain various steps involved in the 
channel design decision with suitable 
examples. 

	

7. 	(a) What roles do the intermediaries play in the 
distribution of products ? 	 10, 10 

(b) "Consumer service and cost reduction are 
two bench marks of an effective system of 
marketing logistics". Comment. 

	

8. 	(a) Explain the concept of integrated marketing 
communication and describe the reasons of 
its growing importance. 	 10, 10 

(b) Is personal selling equally relevant in all 
situations ? Discuss with appropriate 
examples. 
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9. 	(a) What products are considered suitable for 
mass advertising, direct advertising and 
interactive advertising ? Explain with 
examples. 10, 10 

(b) Compare and contrast green marketing 
with social marketing. 

MCO-06 
	

3 	 P.T.O. 

Download More:- https://www.ignouassignmentguru.com/papers



"7.1.3*.-136 

clINIqt1 1):  t'11(111 TFt WIN 

fl ,1 .r1 

qt-ii-stt, 2011 

Trgl3t-06 : cl tiU I 1 1;r4ET 

-1 4/e4 :3 e 	 31A/Wd7 34-  : /00 

772-  : 	: ui 7-qq* drit fi5r7 / 79# Tre ‘.37 (141/-/ ff/ 

1. %Tr-(--d-Izr 401 -if 6 	3c1ul . 	TM, 31:191-  

fate T 	 iTr-(7 faiTcrri 	313TTN7 

et)( -q0 fq-149far1 ,1.11 T #N-Tta-  facer 	 
io, 10 

2. 'Glow 3T-ITtqli' TRU Tatrurff 3T-1-TN-RV 

3cr*-*--r 0,4 ,4w 	Ti1:74 	3Trwzr-47r34 

(-1q11,b4-1 (hierarchy of needs) 	fa 9. 

10, 10 

3. wialicHcb qkiR 	fOrtrd-rA -ffqr 

3ITETT4 	otwcstit 	f,311 	3177 7 •WF 

451cno1 ftzl-1 	 t I 
	 12, 8 

4. 14-qT1 37:11q)' 	f*-7:1' Nch1( f T ? 6 'cicl 6q1tul .  

TIT2T 4,113t 	 co-11(V41 --11--q7I 	10, 10 

MCO-06 
	

5 	 P.T.O. 

Download More:- https://www.ignouassignmentguru.com/papers



	

5. 	 ffftTiTur 	tgo 	 

Tf49.  0,41(sq1 W-A-R : 	 5, 5, 5, 5 

(a) 3-1T97 d4q11 tc-I1 (Perceived Value)Tfej f91-&ul 

(b) fa 9)---  (Differential)TEF1' fitlf7T 

(c) 7#*-0 . 1-1 14) 	( Sealed-bid) ifff fiqkat 

(d) T 	 

	

6. 	(a) 31-Ed7W 	afqfffzigr 	 cl u 

rciF-N4-1-1 	 fka. t.  I 	10, 

(b) fd-dTuT 	F5•711 f9-otzri F-6d 

(Y-41(sql 

	

7. 	(a) 	fa-d-Trir TT arT-9-ff 	T4T 

t? 	 10, 10 

(b) 4 `31:13-1)Wf*FIT7P-TT MP lc( "ErariT -NiTuF M ■71 

3I-TTt -5[111T-A—k 	RI -•-1 (bench 

marks) t I" i4-11M1 .ci-II otiIRT7 I 

	

8. 	(a) 	-1 4-Iich Rid (integrated) clHull #4blul 

4chc-Li-if 	0441tsq1 

Tr-g 	 auk -11--71 	10, 

MCO-06 	 6 

Download More:- https://www.ignouassignmentguru.com/papers



(b) 	oKli 1R 	141d 1-4Tzr Triff fRffft (-1 1 11-1 

'Ich t? dRIO dq10117:Tr-01-4-497 -1177 I 

9. 	(a) 	t114\31PIct) I-47M (mass advertising), 54C6I -1 

RIT114-1 (interactive 

advertising) t 	 rch-13071t13cPpil 411-11 

7TaT t? 	 Trio cqltsql7 I 	10, 10 

(b) 	Rd fq-cruri •KT 	fq1:179 	qoi 

MCO-06 	 7 

Download More:- https://www.ignouassignmentguru.com/papers



No. of Printed Pages : 7 MCO-06 

MASTER OF COMMERCE 

00 	 Term-End Examination 
00 

June, 2012 
CD 

MCO-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 

Note : Attempt any five questions. All questions carry equal 
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1. Describe the various micro and macro 

environmental factors that influence the 

marketing decisions of a company and state the 

benefits of environmental scanning. 	 12, 8  

2. (a) Discuss sales promotion as method of 

communication and the reasons for its rapid 

growth in India. 	 12, 8  

(b) What is publicity ? Flow is it different from 

advertising ? Explain with examples. 

3. (a) What is channel conflict ? Explain its 

various causes and the mechanisms for 

effective conflict management. 
	 12, 8 

(b) Compare and contrast departmental stores 

with chain stores. 
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4. (a) Discuss the total systems approach to 

marketing logistics. How is it different from 

the total cast approach ? 	 10, 10  

(b) Explain the various product-price 

adjustment strategies. 

5. Compare and contrast skimming pricing with 

penetration pricing. Also explains the rules 

relating to display of retail prices. 	 12, 8  

6. (a) Briefly explain the concept of expanded 

services marketing mix and the services 

marketing triangle. 	 10, 10  

(b) Discuss the life cycle stretching adopted in 

the case of a product when its sales started 

declining. 

7. (a) Explain the difference between branding 

strategies its adopted for industrial products 

consumer products and agricultural 

products. 	 10, 10  

(b) Discuss buying decision process as a 

continuous process and the stages involved 
there in. 
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8. (a) Explain the concept of micro marketing and 

clarify whether this concept is being 

adopted by some Indian companies. 	10, 10 

(b) Repositioning needs a continuous 

monitoring of the brand's performance in 

the market." Explain with suitable 

examples. 

9. (a) Explain the evolution process of marketing 

management philosophy. 	 8, 12 

(b) What do you mean by marketing 

research ? Describe the state of markating 

research in India. 
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Note : Attempt any five questions. All questions carry equal 

marks. 

1. (a) "Marketing involves satisfaction of 

consumer needs." Comment. 

(b) Outline the steps in marketing management 

process. 	 10+10 

2. Briefly explain various stages involved in the 20 

consumer buying decision process. 

3. "Marketing mix strategies should be different at 20 

different stages of a product life cycle (PLC)." 

Justify the statement. 

4. Discuss various objectives of pricing. 	 20 

5. (a) Briefly explain the promotional packaging 

techniques used by marketers. 

(b) 	State the alternative strategies for pricing a 

new product and examine the conditions 

under which they are suitable. 	10+10  
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6. What do you mean by Promotion Mix ? Explain 

the various factors that affect promotion mix. 	4+16  

7. (a) Differentiate between advertising and 5+5 

publicity. State various tools of generating 

publicity. 

(b) Differentiate between green marketing and 5+5 

social marketing. State various problems 

associated with green marketing. 

8. Discuss various tasks performed by an efficient 20 

physical distribution system. 

9. (a) What is marketing environment ? 4+6 

Comment on the marketing environment in 

India. 

(b) "Repositioning needs a continuous 10 

monitoring of the brand's performance in 

the market." Comment. 
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Note : Attempt any five questions. All questions carry equal 

marks. 

1. What is marketing information system ? Explain 
the major components of marketing information 

system. 	 5+15 

2. (a) State the requirements of an effective market 
segmentation. 

(b) "Marketers use a number of alternative bases 
for positioning their products". Explain 
these bases briefly. 	 10+10 

3. Differentiate between product mix and product 
line. Discuss various product mix and product 
line strategies adopted by marketers. 	5+15 

4. Explain basic methods of price determination. 	20 
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5. (a) Explain briefly the various product-mix 

pricing strategies adopted by marketers. 

(b) "Marketing communication plays an 

important role in company's overall 

marketing process". Comment. 	12+8 

6. (a) Identify various challenges faced by 

marketers in rural marketing. 

(b) Briefly explain different budgeting methods 

under top-down approach. 	 10+10 

7. Explain various steps involved in the personal 20 

selling process. 

8. Channels of distribution are different for different 20 

products. Explain with reasons. 

9. (a) State various types of buying behaviour 10 

situations. 

(b) Define marketing and explain its 

implications for an emerging economy like 3+7 

India. 
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Note : Attempt any five questions. Each question carries 

equal marks. 

1. Compare and contrast selling with marketing. 8, 12 
Explain the process of Marketing Management in 
brief. 

2. Discuss, with appropriate examples, nature and 12,8 
extent of Reference group influence on product 
and brand choice. Identify various types of 
organisational markets. 

3. (a) Explain the changing patterns of packaging 10 
in the context of emerging retailing senario 
in India. 

(b) What are the bases of Market Segmentation 10 
for following products and why ? 
(i) Automobiles 
(ii) Soap 
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4. 	A company manufacturing a product "X" has the 
following costs : 	 10,10 
Variable cost = Rs.10 per unit; total Fixed 
costs = Rs 3,00,000. The company expects to sell 
50,000 units and wants to earn 25% profit on 
average cost of production. 
(a) What will be the break-even point in terms 

of volume of production ? 
(b) In case its demand is 42,000 units, calculate 

the total sequence, total cost and the profit. 

5. 	Explain briefly the following : 
(a) Intensity of Distribution 
(b) Objectives of Marketing Logistics 
(c) Methods of Promotional Budget 
(d) Copy Writing 

5,5,5,5 

6. (a) Explain the company's micro and macro 10 
environmental variables. 

(b) Explain briefly various regulations which 10 
affect marketing practices in India. 

7. Explain psychoanalytical theory of personality 14,6 
and its relevance to consumer behaviour. Discuss 
consumer behaviour as applied science. 

8. Summarise various implications of PLC on 12,8 
marketing strategies. What are the risks 
associated with test marketing ? 

9. (a) What do you mean by non-store retailing ? 10 
What are its future prospects in India ? 

(b) What are different methods of 10 
Transportation and their advantages and 
Disadvantages. 
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MASTER OF COMMERCE 

Term-End Examination 

June, 2014 

MC0-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 

Weightage 70% 

Note : Attempt any five questions. All questions carry 

equal marks. 

1. Discuss with appropriate examples, the various 12, 8 
sales promotion schemes directed at consumers. 
Explain the Advertising Management Process. 

2. Discuss the factors influencing the choice of 20 
channel of distribution. Give suitable examples. 

3. Distinguish between total system approach and 
total cost approach to marketing logistics. What 
will be the marketing logistics for a Delhi based 
soft drink manufacturer producing several 
national brands ? 	 10, 10 

4. Spell out the conditions under which "Market- 
Skimming Pricing" and "Market Renetration 
Pricing" can be applied ? Discuss briefly the legal 
procusions for regulation of re-sale price 
maintenance in India. 	 10, 10 
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5. 	Distinguish between : 
(a) FOB - origin pricing and FOB - contract 	5 

pricing 
(b) Zone pricing and Basing point pricing 	5 
(c) Product line pricing and limit pricing 	5 
(d) Optional product pricing and Captive 	5 

product pricing 

	

6. 	Taking any organisation you are familiar with as 
an example, explain its product item, product 
line, product mix. What are challenges in 
marketing of services ? 

	
12,8 

	

7. 	Discuss various stages of new product 
development process giving suitable examples. 
What are the reasons responsible for failure of 
new products ? 
	

12,8 

	

8. 	(a) What is positioning ? Discuss the various 12 
types of positioning strategies. 

(b) Explain the concept of Repositioning. 	8 

	

9. 	Explain the various types of Marketing 
Intermediaries used. Discuss their role and 
functions giving suitable examples. 	 8, 12 
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MASTER OF COMMERCE 

Term-End Examination 

December, 2014 

MC0-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 
Weightage 70% 

Note : Attempt any five questions. All questions carry equal 
marks. 

1. Differentiate between marketing and selling. 
Explain the concept of social marketing for a 
consumer durable company in India. 	10,10 

2. Summarise impact of government regulations 12,8 
affecting marketing practices in rural India. 
Discuss marketing research as "science of 
estimates". 

3. (a) What is the relevance of Freud's 
Psychoanalytical theory of personality to 
consumer behaviour ? 	 10,10 

(b) Compare and contrast the concept of 
micromarketing with that of mass 
customisation. 

MCO-06 
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4. (a) What are the challenges in marketing of 
services ? 	 10,10 

(b) Describe various strategies adopted by a 
company dealing in fast moving consumer 
goods. 

5. Explain the various product-price adjustment 
strategies. How does resale price maintenance 
practice work in India ? 	 10,10 

6. (a) How do you manage channel conflicts ? 10,10 

(b) Differentiate between departmental store 
and multiple shop. 

7. What is distribution mix ? What interconnectedness 
it has with promotion mix ? 	 8,12 

8. Compare and contrast brand extension with 
brand loyalty. Under what conditions is personal 
selling relevant ? 	 10,10 

9. "Rural markets in India offer huge opportunities 20 
and challenges to marketers". Discuss. 
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ri- 	

June, 2015 

MC0-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 
Weightage 70% 

Note : Attempt any five questions. All questions carry equal 
marks. 

1. Compare and contrast marketing research with 
marketing information system. How does 
marketing intelligence help in market 
segmentation ? 	 12+8 

2. How do environmental factors affect marketing 
policies and strategies ? What will be the impact 
on automobile industry if a new cheaper source 
of energy is invented ? 	 10+10 

3. Define market targeting and explain the 
procedure on how to target different markets ? 8+12 

4. Describe intervening factors between purchase 
intentions and purchase. What is the role of 
marketers during first stage of consumer 
behaviour ? 	 12+8  
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5. What is the difference in the branding strategy 
for industrial products, consumer products and 
agricultural products ? Discuss them in the 
context of developing a brand communication 
strategy. 	 10+10 

6. What are the profit oriented objectives of 
pricing ? Differentiate between market skimming 
and penetration pricing strategies. 	 10+10 

7. What do you understand by selective and 
intensive distribution ? How do channels of 
distribution add value to consumer goods ? 	10+10 

8. What factors should be considered in designing 
communication message ? Distinguish between 
pull and push strategies in the context of 
promotion. 	 10+10 

9. (a) What do you mean by relationship 
marketing ? 	 10+10 

(b) Explain the role of internet in consumer 
goods marketing. 
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MASTER OF COMMERCE 

Term-End Examination 

O 
N 
	 December, 2015 

O 	
MCO-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 
Weightage : 70% 

Note : Attempt any five questions. All questions carry equal 
marks. 

1. (a) Explain the philosophies (concepts) of 
marketing management. 	 10, 10 

(b) "The applications of marketing are wide 
and inter - disciplinary". Discuss with 
examples. 

2. Define Product Mix. Indicate reasons why 
companies usually consider it necessary to change 
their product - mix from time - to - time. 	5, 15 

3. What is "Test Marketing" ? Discuss the activities 
involved in developing a test marketing plan for 
a ,branded consumer product. 	 5, 15 

4. (a) What are characteristics of Services ? What 
are the unique challenges involved in 
Marketing of Services ? 	 10, 10 

(b) Explain in brief Marketing Mix for Services. 
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5. (a) 

(b) 

6. (a) 

(b) 

7. (a) 

(b) 
(c) 

(d) 

What is positioning ? Discuss the various 14, 6 
types of positioning strategies. 
Explain the concept of repositioning. 

What is 'advertising' ? Trace the historical 
perspectives of advertising. 	 10, 10 
"The success of advertising campaign 
depends on the proper selection of the 
media." Discuss. 

What are the criteria's used for evaluating 
channel alternatives ? 	 5x4=20 
What are the functions of a wholesaler ? 
Prepare a marketing plan for any popular 
Brand. 
What are the benefits of online marketing 
for marketer ? 

8. Describe how to establish the initial "approximate 20 
price level" using demand oriented, 
cost - oriented, profit - oriented and competition 
oriented approaches. 

9. Write short notes on any two of the following : 10, 10 
(a) Market segmentation 
(b) Consumer behaviour 
(c) Pricing objectives 
(d) Retail management 
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Term-End Examination 

June, 2016 	01334 

MC0-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 
Weightage : 70% 

Note : (i) Attempt any five questions. 

(ii) Marks are given against each questions. 

1. Identify the steps involved in segmenting and 
targeting markets. Explain the different factors 
used to segment Industrial markets. 	 10, 10 

2. (a) What factors are used in setting prices ? 10, 10 

(b) Discuss the various pricing strategies used 
by marketers. 

3. Define a distribution channel and indicate its 
importance in marketing. Discuss the factors 
governing the choice of a distribution channel for 
an industrial chemical company. 	 10, 10 

4. Explain the following briefly : 
(a) Marketing Mix 
(b) Overfull demand 
(c) Total customer value 
(d) Societal concept of marketing 

5, 5, 5, 5 
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5. (a) Discuss the concept of product life cycle. 	10 
(b) Explain the strategies used in different 10 

stages of PLC. 

6. Distinguish between total system approach and 
total cost approach to marketing logistics. What 
will be the marketing logistics for a Delhi based 
soft drink manufacturer producing several 
national brands ? 	 10, 10 

What is "Advertising" ? Trace the historical 
perspectives of advertising. 10, 10 
"The success of advertising campaign 
depends on proper selection of the media". 
Discuss. 

8. An International company is planning to 20 
introduce a ultra modern luxury car. How will 
you develop this new product ? Explain the steps 
involved in new product development. 

9. Write short notes on any two of the following : 10, 10 
(a) Market segmentation 

(b) Consumer behaviour 

(c) Pricing objectives 

(d) Retail management 
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MCO-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 

(Weightage : 70%) 

Note : Attempt any five questions. All questions carry 

equal marks. 

1. Discuss briefly the factors that influence buyer 
behaviour. 	 20 

2. "Marketing environment comprises all those 
factors which have an impact on market and 
marketing efforts of an enterprise." Comment 
giving suitable examples. 	 20 

3. Explain the various stages involved in the new 
product development process with suitable 
examples. Also state the reasons responsible for 
the failure of a new product. 	 12+8 
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4. Distinguish between the following : 	 4x5=20 

(a) Optional product pricing and Captive 

product pricing 

(b) Product line pricing and Product bundle 

pricing 

(c) FOB — Origin pricing and FOB — Contract 

pricing 

(d) Zone pricing and Basing-point pricing 

5. Describe briefly the factors that influence the 

choice of channel used for distributing the goods. 20 

6. "Marketers use an array of tools for the purpose 

of communicating and promoting their products 

and services." In the light of the above 

statement, explain the concept of promotion mix 

and its various components. 	 5+15 

7. (a) Discuss the benefits of advertising to 

the (i) Producers, (ii) Middlemen, 

(iii) Customers and (iv) Community. 

(b) State the role of sales force in Relationship 

Marketing. 	 12+8 

MCO-06 	 2 
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8. Write short notes on the following : 	 8+6+6 

(a) Stages in Buying Decision Process 

(b) Market Targeting Strategies 

(c). Product Positioning Process 
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MASTER OF COMMERCE 
U) 
(V) 

	 Term-End Examination 

June, 2017 

MC0-006 : MARKETING MANAGEMENT 

Time  :  3 hours 	 Maximum Marks : 100 
Weightage : 70% 

Note : Attempt any five questions.  All questions carry equal 

marks. 

1. (a) Distinguish between total systems approach 
and total cost approach to marketing 
logistics. 	 10+10 

(b) State the objectives of marketing logistics. 

2. Discuss the various bases for segmenting 20 
consumer markets. 

3. Distinguish between : 
	

4x5 
(a) Consumer goods and industrial goods 
(b) Durable and non durable goods 
(c) Intensive distribution and exclusive 

distribution 
(d) Cost plus pricing and perceived value 

pricing 

Explain the causes and the mechanisms for 12+8 
effective conflict management. 
Compare and contrast departmental stores 
with chain stores 
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5. Compare and contrast market skimming pricing 
with market penetration pricing with suitable 
examples, and state conditions under which each 
can be deployed. 	 12+8 

6. (a) Discuss sales promotion as a method of 
communication and the reasons for its rapid 
growth in India. 	 12+8 

(b) What is publicity ? How is it different from 
advertising ? Give examples to support your 
answer. 

7. What is packaging ? Explain its requirement and 
the five key functions of packaging with examples 
and the hazards involved if any. 	 2+3+15 

8. Write short notes on the following : 	 4x5 
(a) Functions of wholesalers 

(b) Repositioning 

(c) Promotion mix 

(d) Social marketing 
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MASTER OF COMMERCE 

Term-End Examination 
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cN1 
0 MC0-006 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 
Weightage 70% 

Note : (i) Attempt any five questions. 

(ii) Marks are given against each question. 

1. Discuss various concepts under which the 12+8 
business enterprises conduct their marketing 
activity, and explain the evolution process of these 
concepts. 

2. Define marketing information system and give 6+14 
suggestions to develop an effective marketing 
information system. 

3. Analyse the personal factors of buyers which 20 
influence their buying behaviour. Give suitable 
examples. 

4. (a) Differentiate between consumer market and 8+12 
organisational market. 

(b) Describe any six characteristics of an 
organisational market 
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5. "Because of differences between products and 20 
services, marketing of services face some 
distinctive challenges". Discuss those unique 
challenges in the marketing of services. 

6. (a) You are a marketing expert. A new 
company asked for your advice as to 
whether they should go in or for family 
branding strategy or individual branding 
strategy. Give your advise with proper 
reasons. 	 10+10 

(b) Discuss any five packaging strategies 
considered suitable for consumer goods like 
tooth paste. 

7. Discuss the various strategies of geographic 20 
pricing with examples. 

8. What is 'promotion mix' ? Which are the factors 
you keep in mind while taking promotion mix 
decisions ? Explain. 	 4+16 

9. Write short notes on any two of the following : 

(a) Integrated marketing communication 	10+10 

(b) Resale price maintenance 

(c) Direct marketing 

(d) Functions of channels of distribution 
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MASTER OF COMMERCE 

Term-End Examination 

0 	 June, 2018 

MC0-006 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 
Weightage 70% 

Note : (i) Attempt any five questions. 
(ii) Marks are given against each question. 

1. "Channels of distribution used are different for 20 
different products." Explain and state the reasons 
for it. 

2. (a) Differentiate between micro and macro 
marketing environments. 	 8+12 

(b) Discuss the current marketing environment 
for luxury cars in India. 

3. (a) Differentiate between 'marketing mix and 
'promotion mix'. 	 8+12 

(b) Explain the relationship between market 
segmentation, market targetting and 
product positioning. 

4. You want to buy a washing machine for use at 20 
your house. Describe the buying decision process 
you will follow to buy the washing machine. 
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5. Explain the various stages of new product 20 
development process. 

6. (a) Discuss any five packaging strategies 
suitable for consumer goods like 
toothpaste. 	 10+10 

(b) Briefly explain the pricing strategies 
normally adopted for pricing new products. 

7. Discuss various factors that influence the price 20 
determination. 

8. "No single medium of advertising is ideal in all 20 
respects." Discuss. 

9. Write short notes on any two of the following : 
(a) Green marketing 
(b) Product mix pricing strategies 
(c) Functional middlemen 
(d) Social marketing 

10+10 
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MASTER OF COMMERCE 

CD 	 Term-End Examination 
N 

December, 2018 

MC0-006 : MARKETING MANAGEMENT 

Time : 3 hours 
	

Maximum Marks : 100 
Weightage 70% 

Note : (i) Attempt any five questions. 

(ii) Marks are given against each question. 

1. What is marketing information system ? Explain 5+15 
the components of marketing information system. 

2. Differentiate between micro and macro 5+15 
environments of marketing. Discuss various 
factors of macro environment of marketing in 
India. 

3. What is market segmentation ? State the bases of 
segmenting consumer markets and explain any 
four of those bases of segmentation. 	4+4+12 

4. Differentiate between consumer market and 6+14 
organisational market. Describe various types of 
organisational markets. 

5. (a) Explain the inter-relationship between 
product item, product line and product mix, 
with appropriate examples. 	 10+10 

(b) Discuss various product mix strategies 
practiced by marketers. 
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6. "Channels of distribution are different for 20 
different products." Discuss the reasons for this. 

7. What is promotion mix ? Discuss the factors that 4+16 
affect the promotion mix of a company. 

8. "After deciding the basic price of the product, it 20 
is necessary to decide the policy of pricing the 
product to customers located in different 
geographic locations." In view of this statement, 
discuss various geographic pricing methods 
available to marketers. 

9. Write short notes on any two of the following : 10+10 
(a) Direct marketing 
(13) Functional middlemen 
(c) Resale price maintenance 
(d) Product life cycle 
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MASTER OF COMMERCE 
Term-End Examination 
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MCO -06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 

(Weightage : 70%) 

Note : Attempt any five questions. Marks are given 

against each question. 

1. (a) Differentiate 	between 	'selling' 	and 
`marketing'. 

(b) Describe the four steps in the marketing 
management process. 	 8+12 

2. Explain the steps involved in the conduct of 
marketing research. 	 20 

3. What do you mean by consumer behaviour ? 
Discuss various social factors which can influence 
consumer behaviour. 	 5+15 

4. You are a purchasing manager in a textile 
company. You want to buy a laptop for your 

personal use at home. Explain the process you 
will follow for buying this laptop. 	 20 
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5. What is product life cycle ? Discuss the 

marketing mix strategies adopted by marketers 

at different stages of the product life cycle. 	5+15 

6. (a) Explain the two pricing strategies normally 
adopted by marketers for pricing new 

products. 

(b) Which of the two strategies would you 
suggest for launching a new type of bread in 

the market ? Give justification for your 

suggestion. 10+10 

7. "No single medium of advertising is ideal in all 

respects." Critically examine. 	 20 

8. (a) Differentiate between 'total system 
approach' and 'total cost approach' to 

marketing logistics. 

(b) Identify the causes for channel conflicts and 

suggest remedies for them. 	 10+10 

9. Write short notes on any two of the following : 10+10 

(a) Green Marketing 

(b) Relationship Marketing 

(c) Qualities of a Good Salesperson 

(d) Integrated Marketing Communication 
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	 MCO-006 

MASTER OF COMMERCE 

Term-End Examination 

December, 2019 

MC0-006 : MARKETING MANAGEMENT 

Time : 3 Hours 	 Maximum Marks : 100 

Note : Attempt any five questions. Marks are given 

against each question. 

. "There are five different marketing concepts 

under which business enterprises conduct their 

marketing activity." In the light of the 

statement, explain them and discuss the 

evolution process of those concepts. 14 + 

2. (a) Briefly discuss the marketing environment 

in India. 	 10 

(b) Discuss the role of family in the purchase 

of consumer durable goods. 	 10 

571 (13-29) P. T. 0. 
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3. Critically evaluate any four main bases used for 

segmenting consumer markets. 	 20 

4. What is product life cycle (PLC) ? Discuss the 

rn ,.riteting strategies used in each stage of PLC. 

4+ 16 

5. (a) As a marketing manager, state whether 

you prefer family branding or individual 

branding. Give reasons for your decision.10 

(b) State the provisions for regulation of prices 

under the Consumer Protection Act. 	10 

6. (a) What factors are involved in setting 

prices ? Discuss. 	 10 

(b) Discuss various geographical pricing 

strategies. 	 10 

7. What is channel conflict ? Identify the causes of 

channel conflicts and suggest remedies for 

them. 	 4+8+8 

8. (a) Discuss various elements of sales 

promotion mix and their relevance in 

marketing of new products. 	 10 
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(b) What are the various mediums of 

Advertising ? Discuss. 	 10 

9. Write short notes on any two of the following : 

10 each 

(a) Total cost approach to marketing logistics 

(b) Merchant middlemen 

(c) Marketing challenges in rural areas 

(d) Qualities of a good salesperson 
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MASTER OF COMMERCE (M.COM .) 

Term-End Examination 

June, 2020 

MC0-006 : MARKETING MANAGEMENT 

Time : 3 Hours 	 Maximum Marks : 100 

Note : (i) Attempt any five questions. 

(ii) Marks are given against each question. 

1. Discuss the scope of marketing research in terms 

of its applications in various marketing decision 

areas. 20 

2: (a) Briefly explain, how macro environmental 

factors affect 	a company's marketing 

policies and strategies. 	 10 

P. T. O. 
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(b) Describe various types of consumer buying 

behaviour situations. 	 10 

3. Explain the steps involved in the process of 

product positioning. Give suitable examples to 

support your answer. 	 20 

4. Differentiate between products and services. 

Discuss the interdependence of products and 

services. 	 10, 10 

5. (a) Why do new products fail ? 	 10 

(b) What is re-sale price maintenance ? What 

are the legal provisions for its regulation in 

India ? 3, 7 

6. Discuss the basic methods of price 

determination and their advantages and 

limitations. 	 20 
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7. What role does intermediaries play in the 

distribution of products ? Can intermediaries be 

eliminated ? Give reasons in support of your 

answer. 	 10, 10 

8. Discuss the steps involved in the personal 

selling process. 	 20 

9. Write short notes on any two of the following : 

10 each 

(a) Total system approach to marketing 

logistics 

(b) Direct channel of distribution 

(c) Role of sales force in relationship 

marketing 

(d) Integrated marketing communication 

P. T. O. 
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MASTER OF COMMERCE 

(M. COM.)   

Term-End Examination 

December, 2020 

MCO-06 : MARKETING MANAGEMENT  

Time : 3 Hours     Maximum Marks : 100 

Note : Attempt any five questions. All questions 

carry equal marks. 

1. “Marketing managers should focus more on the 

micro-environment than the macro-

environment while deciding marketing policies 

and strategies.” Do you agree ? Give comments 

in support of your argument. 20 

2. Differentiate between consumer market and 

organisational market. Discuss the distinctive 

characteristics of organisational markets. 5+15 
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3. (a) Discuss different methods used in 

positioning the product. Give examples. 10 

(b) Discuss various factors to be kept in mind 

while developing an effective marketing 

information system. 10 

4. Differentiate between product and service. 

Discuss various challenges in marketing of 

services.   5+15 

5. Discuss various factors you should keep in 

mind while determining the price of the 

product. Also explain methods of pricing. 20 

6. “Channels of distribution are different for 

different products”. Discuss. 20 

7. “Customer service and cost reduction are the 

two benchmarks of an effective system of 

marketing logistics.” Comment. 20 

8. Discuss the various steps involved in the 

personal selling process. 20 
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9. Write short notes on any two of the  
following :  10+10 

(a) Integrated marketing communication 

(b) Resale price maintenance 

(c) Reasons for failure of new products 

(d) Mass customisation 

 

 

 

 

 

 

 

 

 

 

  

  

Download More:- https://www.ignouassignmentguru.com/papers



 [ 4 ] MCO-06 

   

      MCO-06 

okf.kT; esa LukrdksÙkj mikf/ 

(,e- dkWe-) 

l=kkar ijh{kk 

fnlEcj] 2020 

,e-lh-vks--06 % foi.ku izcU/u 

le; % 3 ?k.Vs     vf/dre vad % 100 

uk sV % fdUgha ik¡p iz'uksa ds mÙkj nhft,A lHkh iz'uksa ds 

vad leku gSaA 

1- ¶foi.ku uhfr;ksa dk fu/kZj.k djrs le; foi.ku 

izcU/dksa dks LFkwy ifjos'k dh rqyuk esa lw{e ifjos'k 

ij vf/d è;ku nsuk pkfg,A¸ D;k vki bl dFku ls 

lger gSa\ viuh lgefr ds leFkZu esa fVIIk.kh 

dhft,A   20 
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2- miHkksDrk cktkj vkSj laxBukRed cktkj ds chp vUrj 

Li"V dhft,A laxBukRed cktkj dh fof'k"V 

fo'ks"krkvkas ij ppkZ dhft,A 5+15 

3- (v)  mRikn dh fLFkrh;u eas iz;qDr gksus okyh fofHké 

fof/;ksa dh ppkZ dhft,A mÙkj ds leFkZu esa 

mnkgj.k nhft,A 10 

(c)  izHkkoh foi.ku lwpuk iz.kkyh dks fodflr djrs 

le; è;ku j[kus ;ksX; fofHké dkjdksa dh ppkZ 

dhft,A 10 

4- mRikn vkSj lsokvksa esa vUrj Li"V dhft,A lsokvksa ds 

foi.ku esa fofHké pqukSfr;ksa@dfBukb;ksa dh O;k[;k 

dhft,A   5+15 

5- fdlh mRikn ds dher fu/kZj.k esa fopkj ;ksX; fofHké 

dkjdksa dh O;k[;k dhft,A dher fu/kZj.k dh fofHké 

fof/;ksa dks Hkh le>kb,A 20 
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6- ¶fofHké izdkj ds mRiknksa ds fy, forj.k ds pSuy 

fHké&fHké gSaA¸ O;k[;k dhft,A 20 

7- ¶fdlh izHkkoh ykftfLVDl ds nks ekud gSa&xzkgd 

lsok vkSj ewY;@dher dVkSrhA¸ O;k[;k dhft,A 20 

8- O;fDrxr fcØh izfØ;k esa iz;qDr gksus okys fofHké 

pj.kksa dh O;k[;k dhft,A 20 

9- fuEufyf[kr esa ls fdUgha nks ij laf{kIr fVIif.k;k¡ 

fyf[k, %   10$10 

(d)  ,dhd`r foi.ku lapkj 

([k)  iqufoZØ; ewY; j[k&j[kko 

(x)  u;s mRikn dh foiQyrk ds dkj.k 

(?k)  O;kid vuqdwyu 
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