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03379

Time : 3 hours Maximum Marks : 100
Note : Attempt any five questions. All questions carry equal

marks.

1.  You are the Head of Marketing Research Unitin 20
ABC company, which is a consumer goods
company. It is introducing a new tooth }-aaste and
you are asked to conduct marketing research for
the same. Explain briefly various steps you will
follow in the conduct of marketing research in
this situation.

2. (a) “Selling and marketing mean the same in
the context of marketing.” Comment.
(b) Explain the inter-relationship between
. market segmentation, targeting and
positioning. 10+10

3. Explain the relationship between market
segmentation and mass customization. Critically
evaluate any three important bases of segmenting
the consumer markets. 5+15
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Differentiate between product and service.
Explain the challenges involved in marketing of
services.

(a) Explain the promotional packaging
- techniques normally practised by marketers.
(b) Identify the geographic pricing methods
under which price varies according to the
geographic location of the customer.

Explain them briefly. 10+10
What are the factors you have to keep in mind 20
while determining the price of a product ?

“No single medium of advertising is ideal in all 20

respects.” Discuss with examples.

(a) Differentiate between Marketing Mix and
Promotion Mix. State the product specific
factors that affect the Promotion Mix.

(b) Explain the recent trends in retailing in
India. _ 10+10

You are the marketing manager of XYZ company 20

which is producing and marketing two wheeler
vehicles (motor cycles). Now the company is
planning to diversify into consumer goods, to start
with Bread. Company asked your views whether
the existing channels of distribution for motor
cycles can be used for the distribution of bread or
not. Give your views with necessary explanation.

MCO-06 2
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Note :

Attempt any five questions. All questions carry equal

marks.

Explain the growth of consumerism in Indian
context with suitable examples. Summarise

various regulations affecting marketing in India.
10, 10

Compare and contrast market research with
marketing research. Discuss significance of
Maslow’s hierarchy of needs for understanding
consumer behaviour. 10,10

Discuss the characteristics of an organisational
market and explain the various bases on which
an organisational market may be segmented. 12, 8

How do services differ from products ? Explain
the various classification schemes for services
giving suitable examples. 10,10
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5.  Explain briefly the following concepts of pricing
with examples. 55,55

(a) Perceived Value priciﬁg
(b) Differential pricing
(c) Sealed-bid pricing

(d) Price - demand relationship

6. (a) Describe the provisions of the Essential
Commodities Act in so far as they relate to
regulation of price. 10, 10

(b) Explain various steps involved in the
channel design decision with suitable
examples.

7. (a) What roles do the intermediaries play in the
distribution of products ? 10, 10

(b) “Consumer service and cost reduction are
two bench marks of an effective system of
marketing logistics”. Comment.

8. (a) Explain the concept of integrated marketing
communication and describe the reasons of
its growing importance. 10, 10

(b) Is personal selling equally relevant in all
situations ? Discuss with appropriate
examples.
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9. (a) What products are considered suitable for
mass advertising, direct advertising and
interactive advertising ? Explain with
examples. 10, 10

(b) Compare and contrast green marketing
with social marketing.
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ﬁz.-%ﬁ?’m%w#%mz%@m gt go ) & 3 THrT &

1.

et wed ° sfaa semtvll & @iy, SudisEe %
farra =1 =men wifsm | yrRa | fFaom 1 genfag

mﬁa@ﬁfmﬁﬁ‘qﬁwﬁwwaﬁmlm 10

"ATSTR STTHET ' G201 faqur ST{uM’ &t o it |
IYNIHT FTER I T9FA A TS & sTevaEel %
YSILHA (hierarchy of needs) % g™ &1 faa=/
Hife | 10, 10

YIS TSR i faeraaredi & faaem sifsg, qen
ST SURI Y SArE ®ifwe {59 % S ER 39 @
GO foRar ST 1 12, 8

Yart sl | R v fre §2 sfaa el %
e wanedt & fafu= anffecon 1 sarem #ifw) 10, 10
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5. 9o fruio =t frafofaa deeaet wf e 9fea
&g A e wifeg 55,55

(a) IAIHd LRI (Perceived Value) &4 o
(b) TINTHF (Differential) TeF FraRm
(c) IS H T S (Sealed-bid) Ted &R

(d) HeI-HIT Y

6. (a) ST %] ATUIT & I TEYMI Hl FUT
ST S hiHa] & faaaa G efaa €1 10, 10
(b) Taate mrem fesmgn fofem § fafea fafv=
HEH! Tl SATEA i |

7. (a) Sl o faawor & qemeel 1 o gfgen Bt
) 10, 10
(b) ' SUHRET HAT AT BRI S [aqUH S

T T JHE OISt & & Few fae (bench
marks) g1 FHIGE SIS |

8. (a) YHIHIAA (integrated) fauor ¥owor w1
HheqH! 1 AT KIS T TH & 9gd gT
TE<d o RO Bl GUH HifT | 10, 10

MCO-06 6



Download More:- https://wWw.ignouassignmentguru.com/papers

(b) R sAfErTd fasea wdt feafodi 8 gy w9 9
TR § 2 3 el fea faa= wife |

. 9. (a) WESER fIITT (mass advertising), FI&
fasas qon 7= f9=9 (interactive
advertising) % fou foh ST 1 SuggaRt AT
ST R ? IS Hied AT BT | 10, 10

(b) BRG fawor qen Wt fogom &t go
HITTT |
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Note : Attempt any five questions. All questions carry equal

marks.

1. Describe the various micro and macro

environmental factors that influence the

marketing decisions of a company and state the

benefits of environmental scanning. 12,8
2 (a) Discuss sales promotion as method of
communication and the reasons for its rapid
growth in India. ‘ 12, 8
(b)  What is publicity ? How is it different from
advertising ? Explain with examples.
3 (a) What is channel conflict ? Explain. its
various causes and the mechanisms for
effective conflict management. 12, 8
(b) Compare and contrast departmental stores
with chain stores.
MCO-06 1 P.T.O.
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4. (a) Discuss the total systems approach to
marketing logistics. How is it different from

the total cast approach ? 10, 10

(b) Explain the various product-price
adjustment strategies.

5.  Compare and contrast skimming pricing with
- penetration pricing. Also explains the rules

relating to display of retail prices. 12, 8

6. (a) Briefly explain the concept of expanded
services marketing mix and the services
. . 10, 10
marketing triangle.
(b) Discuss the life cycle stretching adopted in
the case of a product when its sales started

declining.

7. (a) Explain the difference between branding
strategies its adopted for industrial products
consumer products and agricultural

products. 10, 10

(b) Discuss buying decision process as a
continuous process and the stages involved
there in.

MCO-06 2
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8. (a) Explain the concept of micro marketing and
clarify whether this concept is being
adopted by some Indian companies. 10, 10

(b) Repositioning needs a continuous
monitoring of the brand’s performance in
the market.”” Explain with suitable
examples.

9. (a) Explain the evolution process of marketing
management philosophy. 8, 12

(b) What do you mean by marketing
research ? Describe the state of markating
research in India.
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1. &9 & fFuuE i s yuwifaa @ 9 faty=

=tz td TAME (micro and macro) IRERTE Earel
1 TU RIT,  qUT TRET & GEISIE & DUl H
Seod T | 12, 8

2. (a) fowma dadd & 9990 #) o fafy & w9 F
faa=m FIfST, 91 YRa ¥ 39 o9 fawa &
FRON H1 Ie3T HITST | 12, 8

(b) TEX (publicity) & &7 a9 8 2 ¥e T 9
T yeR fom ¥ 2 e ied =amen &ifs |

3. (a) WIEH Fyeg (channel conflict) 9 F
€7 T fafus FRoN qen wuTel S ey o

T SHREAT FHIT 12,8
(b) faurfla Yer a1 J@a YR &1 Lol
FITIT |, 941 399 AT Farsq |
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4. (a) Touu offSifead &t T@ YS! SFAUR (total
stystems approach) &1 faa=@ &Nl I8
FO O YR ¥ e ghR fs €2 10,10
(b) Tafye Scre-vyed wuEE il s s
HIT

5. @SR Ty g faio (skimming pricing) 91 LE!
e MR (penetration pricing) &1 &1 HIST
ol Y R TARY FEHR Godl & T el

o &1 off saTe Sifey | 12,8

6. (a) ‘TowaiRa san faqvm fag’ qen ‘gar fagom
o’ Geqretl 1 Wel H SATeAn hifag |
(b) fowdt 3 & fasea & &t 3% 89 &1 feafg o

Siter =1k fersit (life cycle stretching) $T9M
T Hhea T H1 faa= Hifg | 10,10

7. (a) SHENRTH AR, IUHIRT ScUmEl qe1 FY e
% fou TR S M a1t wis fruRer gfaaat o
AT FT AT HIfT | 10,10
(by A Tl ufshan 1 T STveRd i & w9
o qen 394 fafea =l @ fag=m wifeg)
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8. (a) oA fa9UA (micro marketing) EAKSEIE
= saTEn HITY 991 I e ity fF, w0
FT WK HYCE A T HH! Bl ST
%) 10, 10
() ‘T feurd (Repositioning) F TR A
¥ Fromred ¥ oy STFa &1 STawdE gl
¥ 3fad e wiga e S|

9. (a) Taovm vew e w1 fawme ghmar wt e
HITT |
(b) oo erTEeT & e 82 v H fauor
SEaE 1 feafa & faeem wifo

8, 12
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Time : 3 hours Maximum Marks : 100
Weightage 70%

Note : Attempt any five questions. All questions carry equal

marks.

1. (a) “Marketing involves satisfaction of
consumer needs.” Comment.

(b)  Outline the steps in marketing management

process. 10+10

2.  Briefly explain various stages involved in the 20

consumer buying decision process.

3. “Marketing mix strategies should be different at 20
different stages of a product life cycle (PLC).”
Justify the statement.

4.  Discuss various objectives of pricing. 20

5. (a) Briefly explain the promotional packaging
techniques used by marketers.

(b) State the alternative strategies for pricing a

new product and examine the conditions

under which they are suitable. 10+10

MCO-06 1 P.T.O.
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6. What do you mean by Promotion Mix ? Explain

the various factors that affect promotion mix.

7. (a)

(b)

4+16

Differentiate between advertising and 5+5
publicity. State various tools of generating
publicity.

Differentiate between green marketing and 5+5
social marketing. State various problems

associated with green marketing.

8.  Discuss various tasks performed by an efficient 20

physical distribution system.

9. (a)
(b)
MCO-06

What is marketing environment ? 4+6
Comment on the marketing environment in
India.

“Repositioning needs a continuous 10
monitoring of the brand’s performance in

the market.” Comment.
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1. (a) ‘Togum o TS Sl SAEvaRals il Jqfe
fafea &1 gEmE=AT FIfsT
(by fauvm gaw yfswren & fafie =l &1 oo
aﬂﬁm 10+10

2. 39 %9 Fofam gfen | fafea fafwe =i =0 20
T § AreT Hifwg |

3. U @R e = (PLC) & fafym <ol & faw 20
foqur fag gfgaal ot swem-srem @t wnfew)’” &9
FYF ! =AFETE fag Hifew |

4. veMgRe & fafve kel @ fad=a s 20
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ferqurshiadl gT0 39Am F1 99 ATel gaHaeTs
Yarform wfaferal =1 ge9 § =men wifgwr 10+10
T A IeqE % qeatEien #1 ddfous
Tl 1 Soor@ FHifere qudr 34 feafaal 1
fererer shifsy fSd S ST |1 i ¢ |

6.  FIHA A1 (promotion mix) ¥ STTHT T AT € 2
Haed fagm &1 gafaq w3 Al fafe wRel ®1
T FHIAT | 4+16

7.  (a)

(b)

forgra 91 TR ¥ S FdEt| TR & F 5+5
fafys qreEl 1 Ieera FIT |

g fogu den gt fauuE § sfat sasyl 5+5
g fagum @ wefya fafys waenet &1 +f
IeeTd ehiteid |

8. W& Fu@ wifqw faauur yonell gr1 gfauifed fafwst 20

1Al w1 faeg=m S|

9. (a)
(b)
MCO-06

ferqur of@w 3 = areqd €7 9RdE faoE 4+6
TTE9l &1 FHIEEA] HIT |
“E:f:ﬁ'?ﬁcm (repositioning) FATE IR HE 10
B &1 HHICATEAT SR |




Download More:- https://www.ignouassignmentguru.com/papers

No. of Printed Pages : 4 MCO-06
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(;ﬁ Term-End Examination
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MCO-06 : MARKETING MANAGEMENT
Time : 3 hours Maximum Marks : 100

Weightage 70%

Note : Attempt any five questions. All questions carry equal
marks.

1.  What is marketing information system ? Explain
the major components of marketing information
system. 5+15

2. (a) State therequirements of an effective market
segmentation.

(b)  “Marketers use a number of alternative bases
for positioning their products”. Explain
these bases briefly. 10+10

3.  Differentiate between product mix and product
line. Discuss various product mix and product

line strategies adopted by marketers. 5+15

4.  Explain basic methods of price determination. 20

MCO-06 1 P.T.O.
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5. (a) Explain briefly the various product-mix
pricing strategies adopted by marketers.

(b) “Marketing communication plays an

important role in company’s overall

marketing process”. Comment. 12+8

6. (a) Identify various challenges faced by
marketers in rural marketing.
(b) Briefly explain different budgeting methods
under top-down approach. 10+10

7.  Explain various steps involved in the personal 20

selling process.

8. Channels of distribution are different for different 20

products. Explain with reasons.

9. (a) State various types of buying behaviour 10
situations.
(b) Define marketing and explain its

implications for an emerging economy like 3+7
India.

MCO-06 2
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e : fF=t e go7 & 3% foflaw) @yt 591 & o7 WHIT &1

1. foqum g gomelt & Fn awegd g7 fawom e
YOI % YHE Wi (components) S SAREAT HITST |

5+15
2. (a) TUH YN ISR GWEHW & AETIH qeell Hhl
ST HI |
(b) ‘‘faguEEwl @ivd Sewrdl & feydiad
(positioning) ¥ oY &% Aehfcas AURI &1
IYART A E1'7 A SEN I WE9 H =
HIfSTT | 10+10
3. 3R {9 (product mix) A1 MG @ (product
line) ® 3R AT | faaursatel g1 ST9ARE S
et fafis 3 fasor o 3ee e gfeal &
fora=m i) 5+15
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4. T frgio =) smuryg fafual &) swen s 20

5. (a) TayvHwwied g1 39 WM arett fafie samR
o qear frafor gfaaa w1 dag o =men ST |
(by *fawo WO Fet ) waa fauoE yfwar

T WUl I ¥ 1" AT wifsg ) 12+8

6. (a) A Tafvm gifaal &1 secra Sifag fSme g
T faqureral & e faqom & s gear g1
(b) UM (top down) RV & Hatd IuF
F A aret fafe ssfén fafil +1 d@ag o
A1 T | 10+10

7.  AfwTd faswa g & fafvs =on =) sren swifewy 20

8. ' 3TCT- AT UGl & fU STeT- 31 faqwor wiegwi - 20
1 ITAN forar Sman 1" qehafed e wifsu )

9. (a) %A AGER (buying behaviour) feufaai & 10
ferfrst 9ol a1 Seer@ Sifg |
(b)  To9ur =t gRvTer IS qer wRa S T S
sefeaeen & fou sme fafeael =1 srem
e 3+7
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MASTER OF COMMERCE
Term-End Examination
December, 2013 U1336

MCO-06 : MARKETING MANAGEMENT

Time : 3 hours Maximum Marks : 100
Weightage 70%

Note : Attempt any five questions. Each question carries
equal marks.

1. Compare and contrast selling with marketing. § 12
Explain the process of Marketing Management in
brief.

2.  Discuss, with appropriate examples, nature and 12,8

extent of Reference group influence on product
and brand choice. Identify various types of
organisational markets.

3. (a) Explain the changing patterns of packaging 10
in the context of emerging retailing senario
in India.
(b) What are the bases of Market Segmentation 10
for following products and why ?
(i) Automobiles
(i) Soap

MCO-06 1 P.T.O.
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4. A company manufacturing a product “X” has the
following costs : 10,10
Variable cost=Rs.10 per unit; total Fixed
costs =Rs 3,00,000. The company expects to sell
50,000 units and wants to earn 25% profit on
average cost of production.

(a) What will be the break-even point in terms
of volume of production ?

(b) In case its demand is 42,000 units, calculate
the total sequence, total cost and the profit.

5.  Explain briefly the following : 5,5,5,5
(a) Intensity of Distribution
(b) " Objectives of Marketing Logistics
(c) Methods of Promotional Budget
(d) @ Copy Writing

6. (a) Explain the company’s micro and macro 10
environmental variables.
(b) Explain briefly various regulations which = 10
affect 'marketing practices in India.

7.  Explain psychoanalytical theory of personality 14,6
and its relevance to consumer behaviour. Discuss
consumer behaviour as applied science.

8. Summarise various implications of PLC on 12,8
marketing strategies. What are the risks
associated with test marketing ?

9. (a) What do you mean by non-store retailing ? 10
What are its future prospects in India ?
() What are different methods of 10
Transportation and their advantages and
Disadvantages.

MCO-06 2
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1. faa = fauum @qe @ SAfds witse) foagom 8, 12
Yt 1 Yfhal 1 GeU H ST Hifrg |

2. IAE qU1 §is & fowed W e HHE (Reference 12,8
group)a?g‘iﬂaﬁ%ﬁ@‘éﬁmwgfﬂﬁm
Hfgd fod=am FifeT | s del o fafy= geri
&1 Ieei@ ey |

3. (a) YR ¥ HehR AR F W gwIer@ | Thfor 10

¥ SCeTd Ufqeyd i ST Hifr |
(b) fr=fafed SRl & fau aoR el & 10
T AURE 2
(i) e i
(i) ETgT
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4. TFH U IR X' B S F E R T H e

frfafed € - 10,10
yiadda ara 10 €.9f0 39 feer @

(F¢)3,00,000 F. YT 50,000 SHEAT F fasg i

M FAT § AT 98 AHd e N W 25% w1

FHMT =Ted! § 1

(a) IR FT AT F T H W H ¥ foesg fag
(BEP) 341 81T ?

(b) A SHHT T 42,000 SHEAT © dl 39 &I FA
T (revenue), Fdl ARG AT TY i TUHT

EAISLER

5. Trafafed =1 989 § =men $ifEe 5,5,5,5
(a) oo e
(b) fauwvm SfeiER F 3=y
(c) wHaYa sere i faftri
(d) fafee@a (copy writing)

6. (a) FUELF =it ufay @ur wHiy gf@w=y 10
(variables) @1 IR HifT |
(b) ¥R ® fauuE gemedi &1 yuifed & ad 10
fafy= faf=i =t 9e9 o =aren S|

7. At & AAIRATONHS [HEH (psychoanalytical 14,6
theory of personality) AT 3UHIH TGN § 34 &I
qCEITT <R SATEAT FHITSIT | ITHIHT FRR hl TG
f9RM (applied science) % ¥4 ¥ foa=q HiIfvT|
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8. fauum &l W 3g Sfed =k (PLC) & fafy 12,8
fafeaet =1 dfera faero @) 98en fa9oM (test
marketing) # a1 Siif@w fafed § 2

9. (a) ﬁ“{—@'{W(non—store)Wﬁaﬂqaﬂw
e €7 URd | 39 & et g @ § 2 10,10
(b) IEmEE & fafvy=  ggfoal a3 & a4-
Bl RN €27 Seeid iferg |

MCO-06 5
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MASTER OF COMMERCE

Term-End Examination
June, 2014
MCO-06 : MARKETING MANAGEMENT
Time : 3 hours Maximum Marks : 100

Weightage 70%

Note : Attempt any five questions. All questions carry
equal marks.

1.  Discuss with appropriate examples, the various 12, 8
sales promotion schemes directed at consumers.
Explain the Advertising Management Process.

2. Discuss the factors influencing the choice of 20
channel of distribution. Give suitable examples.

3.  Distinguish between total system approach and
total cost approach to marketing logistics. What
will be the marketing logistics for a Delhi based
soft drink manufacturer producing several
national brands ? 10, 10

4.  Spell out the conditions under which “Market-
Skimming Pricing” and “Market Renetration
Pricing” can be applied ? Discuss briefly the legal
procusions for regulation of re-sale price
maintenance in India. 10, 10

MCO-06 1 P.T.O.



Download More:- https://www.ignouassignmentguru.com/papers

Q1

Distinguish between :
(a) FOB - origin pricing and FOB - contract 5

pricing
b Zone pricing and Basing point pricin
P F2) &P p g 5
(¢) Product line pricing and limit pricing 5

(d) Optional product pricing and Captive 5
product pricing

6.  Taking any organisation you are familiar with as
an example, explain its product item, product
line, product mix. What are challenges in
marketing of services ? 12,8

7. Discuss various stages of new product
development process giving suitable examples.
What are the reasons responsible for failure of
new products ? 12,8

8. (a) What is positioning ? Discuss the various 12
types of positioning strategies.
(b)  Explain the concept of Repositioning, 8

9. Explain the various types of Marketing

Intermediaries used. Discuss their role and
functions giving suitable examples. 8, 12

MCO-06 2
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qie : ol aier 999 % s fofaw @it 399 & o1 garT &

Susierarsti R ey fafa= fasra gads demmei =
U IR0 Higd, fao=wm Fifaw| famme yey=
Yishan st 4T AT Hifsg 12,8

faatur e & == H yuifad @ g SRS F1 20
faa=a =ifse |

oo ST #1 o JoNe! STIUROT’ qen ‘e
AR U’ 4§ ST JARY | 3T T wiel &
SR & Tt el & 91w 99 & wa fafwiar 1
faqur St vomelt = g ? 10,10

37 feafedl 1 Seet Hifwg i Som-ve geo
e’ gon  aeR- Y3 o Frafor’ fafei st staamn
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& fafush e &1 Seorg i | 10,10
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MASTER OF COMMERCE

Term-End Examination
December, 2014
MCO-06 : MARKETING MANAGEMENT
Time : 3 hours Maximum Marks : 100

Weightage 70%

Note : Attempt any five questions. All questions carry equal

marks.

1.  Differentiate between marketing and selling.
Explain the concept of social marketing for a
consumer durable company in India. 10,10

2. Summarise impact of government regulations 12,8

affecting marketing practices in rural India.
Discuss marketing research as “science of
estimates”.

3. (a) What is the relevance of Freud’s
Psychoanalytical theory of personality to
consumer behaviour ? 10,10

(b) Compare and contrast the concept of
micromarketing with that of mass
customisation.

MCO-06 1 P.T.O.
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4. (a) What are the challenges in marketing of
services ? 10,10

(b) Describe various strategies adopted by a
company dealing in fast moving consumer
goods.

5.  Explain the various product-price adjustment
strategies. How does resale price maintenance
practice work in India ? 10,10

6. (a) How do you manage channel conflicts ? 10,10

(b) Differentiate between departmental store
and multiple shop.

7. What is distribution mix ? What interconnectedness
it has with promotion mix ? 8,12

8. Compare and contrast brand extension with
brand loyalty. Under what conditions is personal
selling relevant ? 10,10

9.  “Rural markets in India offer huge opportunities g
and challenges to marketers”. Discuss.

MCO-06 2
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(b) wAfe fauum # rffes AfRRE IARA F
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Tl 1 9o HIfST |
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¥ frg yR &1 et 2 | 10,10

6. (a) foaawo Ay g #1 yeud o9 9 w2 10,10
(b) faumir Yer AR TgEEas® gl H 7= FdrEd |

7. fogawo fggu s €7 s@en Gada fayger 9 &= ey §2
8,12

8. wic fawr R i far # gorm #IR iR 3

garzd | o ofifeafaai & =afema fawa = siifas
27 10,10
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MASTER OF COMMERCE

Term-End Examination
June, 2015
MCO-06 : MARKETING MANAGEMENT
Time : 3 hours Maximum Marks : 100

Weightage 70%

Note : Attempt any five questions. All questions carry equal
marks.

1. Compare and contrast marketing research with
marketing information system. How does
marketing intelligence help in market
segmentation ? 12+8

2.  How do environmental factors affect marketing
policies and strategies ? What will be the impact
on automobile industry if a new cheaper source
of energy is invented ? 10+10

3. Define market targeting and explain the
procedure on how to target different markets ? 8+12

4.  Describe intervening factors between purchase
intentions and purchase. What is the role of

marketers during first stage of consumer
behaviour ? 12+8

MCO-06 1 P.T.O.
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5. What is the difference in the branding strategy
for industrial products, consumer products and
agricultural products ? Discuss them in the
context of developing a brand communication
strategy. 10+10

6. What are the profit oriented objectives of
pricing ? Differentiate between market skimming
and penetration pricing strategies. 10+10

7. What do you understand by selective and
intensive distribution ? How do channels of
distribution add value to consumer goods ? ~ 10+10

8.  What factors should be considered in designing
communication message ? Distinguish between
pull and push strategies in the context of
promotion. 10+10

9. (a) What do you mean by relationship
marketing ? 10+10
(b) Explain the role of internet in consumer
goods marketing.

MCO-06 2
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HiTa Frufio ok aemr-Te #ima fuio g ¥ e
mal 10+10
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fareror mrezm, TgsiER aRgsll 9 Hog WadH fRe yeR
W%? 10+10
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9. (a) WY fAUUH | 7T FT HHEQ € 2 10+10
(b) U T3l & fauuE ¥ e fauom &t
1 ofes ]2

MCO-06 4



10203

Download More:- https://www.ignouassignmentguru.com/papers

No. of Printed Pages : 4 MCO-06

MASTER OF COMMERCE
Term-End Examination
December, 2015
MCO-06 : MARKETING MANAGEMENT

Time : 3 hours Maximum Marks : 100
‘ Weightage : 70%

Note : Attempt any five questions. All questions carry equal
marks.

1. (a) Explain the philosophies (concepts) of
marketing management. 10, 10
(b) “The applications of marketing are wide
and inter - disciplinary”. Discuss with
examples.

2. Define Product Mix. Indicate reasons why
companies usually consider it necessary to change
their product - mix from time - to - time. 5,15

3.  What is “Test Marketing” ? Discuss the activities
involved in developing a test marketing plan for
a branded consumer product. 5,15

4. (a) What are characteristics of Services ? What

are the unique challenges involved in
Marketing of Services ? 10, 10

(b)  Explain in brief Marketing Mix for Services.

MCO-06 1 P.T.O.
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5. (a) What is positioning ? Discuss the various 14, 6
types of positioning strategies.
(b) Explain the concept of repositioning.

6. (a)- What is ‘advertising’ ? Trace the historical
perspectives of advertising. 10, 10
(b) “The success of advertising campaign
depends on the proper selection of the
media.” Discuss.

7. (a) What are the criteria’s used for evaluating
channel alternatives ? 5x4=20
(b) What are the functions of a wholesaler ?
(c) Prepare a marketing plan for any popular
Brand.
(d) What are the benefits of online marketing
for marketer ?

8.  Describe how to establish the initial “approximate 20
price level” wusing demand oriented,
cost - oriented, profit - oriented and competition
oriented approaches.

9.  Write short notes on any two of the following : 10, 10
(a) Market segmentation
(b) Consumer behaviour

() Pricing objectives

(d) Retail management

MCO-06 2
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MASTER OF COMMERCE
Term-End Examination

June, 2016 01334
MCO-06 : MARKETING MANAGEMENT

Time : 3 hours Maximum Marks : 100

Weightage : 70%

Note: (i) Attempt any five questions.

(i) Marks are given against each questions.

e

1.

Identify the steps involved in segmenting and
targeting markets. Explain the different factors
used to segment Industrial markets. 10, 10

(a) What factors are used in setting prices ? 10, 10
(b) Discuss the various pricing strategies used
by marketers.

Define a distribution channel and indicate its
importance in marketing. Discuss the factors
governing the choice of a distribution channel for
an industrial chemical company. 10, 10

Explain the following briefly : 5,555
(a) Marketing Mix

(b) Overfull demand

(c) Total customer value

(d) Societal concept of marketing

MCO-06 1 P.T.O.
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(a) Discuss the concept of product life cycle. 10

(b) Explain the strategies used in different 10
stages of PLC.

Distinguish between total system approach and

total cost approach to marketing logistics. What

will be the marketing logistics for a Delhi based

soft drink manufacturer producing several

national brands ? 10, 10

(a) Whatis “Advertising” ? Trace the historical
perspectives of advertising. 10, 10

(b) “The success of advertising campaign
depends on proper selection of the media”.
Discuss.

An International company is planning to 20

introduce a ultra modern luxury car. How will
you develop this new product ? Explain the steps
involved in new product development.

Write short notes on any two of the following : 10, 10

(a) Market segmentation
(b)  Consumer behaviour
(c)  Pricing objectives

(d) Retail management

MCO-06 2
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MASTER OF COMMERCE

Term-End Examinatiop

DEQBE DecemBer, 2016

MCO-06 : MARKETING MANAGEMENT

Time : 3 hours Maximum Marks : 100
(Weightage : 70%)

Note : Attempt any five questions. All questions carry
equal marks.

1. Discuss briefly the factors that influence buyer
behaviour. 20

2. “Marketing environment comprises all those
factors which have an impact on market and
marketing efforts of an enterprise.” Comment

giving suitable examples. 20

3. Explain the various stages involved in the new
product development process with suitable
examples. Also state the reasons responsible for
the failure of a new product. 1248

- MCO-06 , 1 ~ P.T.O.
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4. Distinguish between the following : 4x5=20

(a) Optional - product pricing and Captive
product pricing

(b) Product line pricing and Product bundle
pricing

(¢) 'FOB - Origin pricing and FOB — Contract
pricing

(d) Zone pricing and Basing-point pricing

5. Describe briefly the factors that influence the
choice of channel used for distributing the goods. 20

6. “Marketers use an array of tools for the purpose
of communicating and promdting their products
and services.” In the light of the above
statement, explain the concept of promotion mix
and its various components. 5+15

7. (a) Discuss the benefits of advertising to
the (i) Producers, (i) Middlemen,

(iii) Customers and (iv) Community.

(b) State the role of sales force in Relationship
Marketing. | 1248

MCN-06 ' 2
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8. Write short notes on the following : 8+6+6
(a) Stages in Buying Decision Process
(b) Market Targeting Strategies

(c). Product Positioning Process

MCO-06 : 3 P.T.O.
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MASTER OF COMMERCE
% Term-End Examination
ey June, 2017
o
MCO-006 : MARKETING MANAGEMENT
Time : 3 hours Maximum Marks : 100

Weightage : 70%

Note : Attempt any five questions. All questions carry equal

marks.

1. (a)

(b)

Distinguish between total systems approach

and total cost approach to marketing
logistics. 10+10
State the objectives of marketing logistics.

2. Discuss the various bases for segmenting 20
consumer markets.

3.  Distinguish between : 4x5

(a)
(b)
()

(d)

4. (a)

(b)

MCO-006

Consumer goods and industrial goods
Durable and non durable goods
Intensive distribution and exclusive
distribution

Cost plus pricing and perceived value
pricing

Explain the causes and the mechanisms for 12+8
effective conflict management.

Compare and contrast departmental stores

with chain stores

1 P.T.O.
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5.  Compare and contrast market skimming pricing
with market penetration pricing with suitable
examples, and state conditions under which each

can be deployed. 12+8
6. (a) Discuss sales promotion as a method of
communication and the reasons for its rapid

growth in India. 12+8

(b)  Whatis publicity ? How is it different from
advertising ? Give examples to support your

answer.
7.  Whatis packaging ? Explain its requirement and

the five key functions of packaging with examples

and the hazards involved if any. 2+3+15
8.  Write short notes on the following, : 4x5

(a) Functions of wholesalers

(b) Repositioning
c¢) Promotion mix

(

(d) Social marketing

MCO-006 2
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MASTER OF COMMERCE
Term-End Examination
December, 2017

2407

S MCO-006 : MARKETING MANAGEMENT

Time : 3 hours Maximum Marks : 100
Weightage 70%

Note: (i) Attempt any five questions.
(1) Marks are given against each question.

1. Discuss various concepts under which the 12+8
business enterprises conduct their marketing
activity, and explain the evolution process of these
concepts.

2.  Define marketing information system and give ¢+14
suggestions to develop an effective marketing
information system.

3. Analyse the personal factors of buyers which 20
influence their buying behaviour. Give suitable
examples.

4. (a) Differentiate between consumer marketand 8+12
organisational market.

(b) Describe any six characteristics of an
organisational market.

MCO-006 1 P.T.O.
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5. “Because of differences between products and 20
services, marketing of services face some
distinctive challenges”. Discuss those unique
challenges in the marketing of services.

6. (a) You are a marketing expert. A new
company asked for your advice as to
whether they should go in or for family
branding strategy or individual branding
strategy. Give your advise with proper
reasons. 10+10

(b) Discuss any five packaging strategies
considered suitable for consumer goods like
tooth paste.

7.  Discuss the various strategies of geographic 20
pricing with examples.

8. What is ‘promotion mix" ? Which are the factors
you keep in mind while taking promotion mix
decisions ? Explain. 4+16

9. ~ Write short notes on any two of the following :
(a) Integrated marketing communication
(b) Resale price maintenance

10+10

(c) Direct marketing
(d) Functions of channels of distribution

MCO-006 2
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MASTER OF COMMERCE |

O
< Term-End Examination
N~
o June, 2018
N
MCO-006 : MARKETING MANAGEMENT
Time : 3 hours - Maximum Marks : 100

Weightage 70%

Note: (1) Attempt any five questions.
(i)  Marks are given against each question.

1. “Channels of distribution used are different for 20
different products.” Explain and state the reasons
for it.

2. (a) Differentiate between micro and macro
marketing environments. 8+12
(b) Discuss the current marketing environment
for luxury cars in India.

3. (a) Differentiate between ‘marketing mix" and
‘promotion mix’. 8+12
(b) Explain the relationship between market
segmentation, market targetting and
product positioning.

4. You want to buy a washing machine for use at 20
your house. Describe the buying decision process
you will follow to buy the washing machine.

MCO-006 1 P.T.O.
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5. Explain the various stages of new product 20
development process.

6. (a)

(b)

Discuss any five packaging strategies
suitable for consumer goods like
toothpaste. 10+10
Briefly explain the pricing strategies
normally adopted for pricing new products.

7. Discuss various factors that influence the price 20
determination. "

8.  “No single medium of advertising is ideal in all =~ 20
respects.” Discuss.

9.  Write short notes on any two of the following :

(a)
(b)
(€)
(d)

MCO-006

Green marketing 10+10
Product mix pricing strategies

Functional middlemen

Social marketing
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< MASTER OF COMMERCE
3 Term-End Examination
g December, 2018
MCO-006 : MARKETING MANAGEMENT
Time : 3 hours Maximum Marks : 100

Weightage 70%

Note: (i) Attempt any five questions.

(i)  Marks are given against each question.

What is marketing information system ? Explain 5+15
the components of marketing information system.

Differentiate between micro and macro 5+15
environments of marketing. Discuss various
factors of macro environment of marketing in
India.

What is market segmentation ? State the bases of
segmenting consumer markets and explain any
four of those bases of segmentation. 4+4+12

Differentiate between consumer market and 6+14
organisational market. Describe various types of
organisational markets.

(a) Explain the inter-relationship between
product item, product line and product mix,
with appropriate examples. 10+10
(b) Discuss various product mix strategies
practiced by marketers.

MCO-006 1 P.T.O.
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6. “Channels of distribution are different for 20
different products.” Discuss the reasons for this.

7.  What is promotion mix ? Discuss the factors that 4+16
affect the promotion mix of a company.

8.  “After deciding the basic price of the product, it 20
is necessary to decide the policy of pricing the
product to customers located in different
geographic locations.” In view of this statement,
discuss various geographic pricing methods
available to marketers.

9.  Write short notes on any two of the following : 10+10
(a) Direct marketing
(b) Functional middlemen
(c) Resale price maintenance
(d) Product life cycle

MCO-006 2
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MASTER OF COMMERCE
Term-End Examination

June, 2019
1 PPz une

"MCO-06 : MARKETING MANAGEMENT

Time : 3 hours Maximum Marks : 100
' ' (Weightage : 70%)

Note: Attempt any five questions. Marks are given
against each question.

1. (a) Differentiate  between  ‘selling and
‘marketing’.

(b) Describe the four stéps in the marketing
management process. , 8+12

2. Explain the steps involved in the conduct of
marketing research. 20

3. What do you mean by consumer behaviour ?
Discuss various social factors which can influence
consumer behaviour. ' 5+15

4. You are a pui'chasing manager  in a textile
company. You want to buy a laptop for your
personal use at home. Explain the process you
will follow for buying this laptop. 20

MCO-06 1 P.T.O.
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What is product life cycle ? Discuss the

marketing mix strategies adopted by marketers
at different stages of the product life cycle. 5+15

Explain the two pricing strategies normally
adopted by marketers for pricing new
products.

Which of the two strategies would you
suggest for launching a new type of bread in
the market ? Give justification for your
suggestion. 10+10

“No single medium of advertising is ideal in all

respects.” Critically examine. 20

5.

6. (a)
(b)

7.

8. (a)
(b)

9,
(a)
(b)
(c)
(d)

MCO-06

Differentiate = between  ‘total  system
approach’ and ‘total cost approach’ to
marketing logistics.

Identify the causes for channel conflicts and
suggest remedies for them. 10+10

Write short notes on any fwo of the following : 10+10

Green Marketing
Relationship Marketing
Qualities of a Good Salesperson

Integrated Marketing Communication
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MASTER OF COMMERCE
Term-End Examination
Decembei', 2019
MCO-006 : MARKETING MANAGEMENT

Time : 3 Hours Maximum Marks : 100

Note : Attempt any five questions. Marks are given

against each question.

1. “There are five different marketing concepts
under which business enterprises conduct their
marketing activity.” In the light of the
statement, explain them and discuss the

evolution process of those concepts. 128+ 7
2. (a) Briefly discuss the marketing environment
in India. 10

() Discuss the role of family in the purchase
of consumer durable goods. 10

571 (B-29) P. T. 0.
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Critically evaluate any four main bases used for

segmenting consumer markets. 20

What is product life cycle (PLC) ? Discuss the

m-rketing strategies used in each stage of PL.C.
4+ 16

(a) As a marketing manager, state whether
you prefer family branding or individual

branding. Give reasons for your decision.10

(b) State the provisions for regulation of prices

under the Consumer Protection Act. 10

(a) What factors are involved in setting

prices ? Discuss. 10

(b) Discuss various geographical pricing

strategies. 10

What is channel conflict ? Identify the causes of

channel conflicts and suggest remedies for
them. 4+8+8

(a) Discuss various elements of sales
promotion mix and their relevance in

marketing of new products. 10
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[3] ' MCO-006

(b) ‘'What are the various mediums of

Advertising ? Discuss. 10
9. Write short notes on any two of the following :
10 each
(a) Total cost approach to marketing logistics
(b) Merchant middlemen
(¢) Marketing challenges in rural areas

(d) Qualities of a good salesperson

§71(B-29)P. T. O,
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MASTER OF COMMERCE (M.COM.)
Term-End Examination

June, 2020

MCO-006 : MARKETING MANAGEMENT

Time: 3 Hours Maximum Marks - 100

Note : (i) Attempt any five questions.

(i) Marks are given against each question.

1." Discuss the scope of marketing research in terms
of'its applications in various marketing decision

~ areas. 20
2. (a) Briefly explain, how macro environmental
- factors affect a ciompa_ny’s marketing "

policies and strategies. - 10
' P.T.0.
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(21 ' MCO-006
(b) Describe various types of consumer buying

behaviour situations. _ 10

3. Explain the steps involved in the process of
product positioning. Give suitable examples to

support your answer. ‘ 20

4. Differentiate between products and services.
Discuss the interdependence of products and
services, 10, 10

5. (a) Why do new products fail ? 10
(b) What is re-sale price maintenance ? What

are the legal provisions for its regulation in

India ? _ 3,7

6. Discuss the basic methods of price
determination and their advantages and

limitations. ‘ 20
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MCO-006
7. What role does intermediaries play in .the
distribution of produets ? Can intermediaries be
eliminated ? Give reasons in support .of your
answer, o 10, 10
8. Discuss the steps involved in the personal
selling probess. : 20
9. Wnte short notes on any two of the following :
10 each
(a) Total system épproach to marketing
logistics
(b) Direct channel of distribution |
(© Role of sales force in relationship
marketing

() Integrated marketing communication

P.T.O.
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MASTER OF COMMERCE

(M. COM.)
Term-End Examination
December, 2020

MCO-06 : MARKETING MANAGEMENT

Time : 3 Hours Maximum Marks : 100

Note : Attempt any five questions. All questions

carry equal marks.

1. “Marketing managers should focus more on the
micro-environment than the macro-
environment while deciding marketing policies
and strategies.” Do you agree ? Give comments

in support of your argument. 20

2. Differentiate between consumer market and
organisational market. Discuss the distinctive

characteristics of organisational markets. 5+15

Lot-II P.T.O.
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(a) Discuss different methods used 1in

positioning the product. Give examples. 10

(b) Discuss various factors to be kept in mind
while developing an effective marketing

information system. 10

Differentiate between product and service.
Discuss various challenges in marketing of

services. 5+15

Discuss various factors you should keep in
mind while determining the price of the

product. Also explain methods of pricing. 20

“Channels of distribution are different for

different products”. Discuss. 20

“Customer service and cost reduction are the
two benchmarks of an effective system of

marketing logistics.” Comment. 20

Discuss the wvarious steps involved in the

personal selling process. 20
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Write short notes on any two of the
following : 10+10

(a) Integrated marketing communication
(b) Resale price maintenance
(¢) Reasons for failure of new products

(d) Mass customisation

P.T.O.
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